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WHO WE ARE
BENJAMIN RICCIARDI

Contributor to C&R Magazine

IRONCLAD

RESTORATION MARKETING

Founder of Ironclad Restoration Marketing
Author of “The No BullS**T Guide to Internet
Marketing for Restoration Contractors”
Host of The Restoration Rundown Podcast
Speaker at Industry events and trade shows
Monthly contributor to R&R Magazine
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THE

NO BULLS**T"

GUIDE TO INTERNET MARKETING
FOR RESTORATION CONTRACTORS

Get more Leads & Sales for your
Restoration Business by getting your
internet marketing RIGHT

“The start is what stops most people.”
-Don Shula
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IRONCLAD RESTORATION MARKETING'S
DIGITAL OMNIPRESENCE METHOD

for the maximum flow of leads for your Restoration Business
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Don't put all of your eggs into one basket, there are tons of digital
marketing options out there, use them ALL start with the basics:

« Website IRONCLAD RESTORATION MARKETING'S
*SEO DIGITAL OMNIPRESENCE METHOD
«GBP for the maximum flow of leads for your Restoration Business

*PPC

* Social media )
* LinkedIn | s
*YouTube jo,
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In today’s market, most of our attention is online, and visibility
is key. Just about every buying decision flows through a cell
phone or a computer, which presents a lot of great opportunities
for businesses that want to connect with their target
consumers. But you do not want to limit yourselves to just
online channels, you gotta spread those eggs around even more.



When someone needs to find a Restoration
Contractor or cleaning business, they turn to
where 99% of people turn to, Google. Having page
1 placement is crucial.

Dominate the search engines



THE GOOGLE LEGEND

3 MAIN COMPONENTS
e GOOGLE ADS/LSA

o 1st results on desktop & mobile
o Bid on keywords
o Pay to play

e GOOGLE BUSINESS PROFILE / MAPS

o Tied directly to your GBP
o Rankings based off proximity & proper optimization
o Most service based companies rely on maps rankings heavily

e ORGANIC SEARCH

o Non paid listing
o Foundation of your marketing plan
o Now more strongly correlated with Google Business Profile

The goal is to have as much real

Organic Search Traffic

(s€0) estate on page 1 of Google as
possible. Each of the 3 areas on
Google work with each other but
the positioning is achieved through
different methods.




Ranking Factors

A secure, optimized, and Accessible Website
e Page Speed and UX

e Mobile Friendliness

e Optimized Content

e Technical on page SEO

e Links (Backlinks, Outbound and Internal)

e Real Business Information



Have a website That's
built to convert

Professional Phone Number
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“above the fold”
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